here is your reference to all articles in 
apparel arts, 1948 covering all phases of apparel store 
operation and special features. for your convenience 


titles are alphabetical and cross-indexed under one or more 


additional classifications as indicated by contents or subject of article, 
as: (1) Bold Look (2) Advertising (3) Shirts (4) Neckwear. 3 
File this issue carefully for ; 


guidance and information. 
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